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SUMMER 
DINNER MEETING
Tuesday, August 16, 2016

SPECIAL SUMMER LOCATION: 

Langley Golf & Banquet Centre 

21550 44 Avenue, Langley

Vancouver Giants:

More Than Just a 

Hockey Game

Registration and Networking: 5:00 pm to 6:30 pm. 
Dinner and presentations to follow.

RESERVATIONS REQUIRED BEFORE 
5:00 PM ON FRIDAY, AUGUST 12

Members: $3500 + GST ~ Non Members: $5000 + GST
p: 604-371-3770  e: info@langleychamber.com
w: www.langleychamber.com
Greater Langley Chamber of Commerce Cancellation Policy: 
Event payment is due upon registration. No cancellations, 
refunds or credits after 12:00 pm on Monday, Aug. 15, 2016.

Join us and learn what having the Giants in 
Langley means for the community!

Special Guest Speakers: 
Glen Hanlon, General Manager, 

& Dale Saip, Senior Vice President

Now featuring our 
Luxury Style Pillow Top 

Mattresses, Duvets, 
HD TVs in Guest Rooms 
and with our Deluxe Hot 

Continental Breakfast 
along with Indoor Pool 

& Hot Tub.

Country Meadows
3070 264th St., Aldergrove, BC

604-856-9880 toll free 1-800-834-0833

www.bestwesterncountry.com
Completely Renovated

Ask about our Business Class and Jacuzzi 
Suites where comfort and luxury awaits you.

Call us now to book your accommodation
 and Best Rates in the Valley!

**Special Wedding Group Rates available***

Centrally located between Langley & Abbotsford 
on 264th St & Fraser Hwy intersection.

Protecting You

& Your Future

202-6351 197 Street, Langley, B.C.   •   604-532-9119

• Family Law
• Separation
• Divorce

• Wills
• Estates
• Real Estate

On August 16th, our August Dinner Meeting will feature Special Guest Speakers Glen Han-

lon, General Manager, and Dale Saip, Senior Vice-President, of the Vancouver Giants hockey 

franchise. As a goaltender for the Vancouver Canucks, Glen Hanlon allowed the very fi rst ca-

reer NHL goal on October 14, 1979 scored by Wayne Gretzky, who would eventually become 

the NHL’s all-time scoring leader. Hanlon has been quoted as saying “I created a monster” in 

reference to allowing Gretzky’s fi rst goal.

The Vancouver Giants event will be held at the Langley Golf & Banquet Centre. I invite all 

members to join us and learn what having the Vancouver Giants in Langley means for our 

community. The Vancouver Giants move to Langley is a decision that allows them to relocate to an area where a very 

high percentage of their core demographic live. It also allows them to have a home venue whose size will enable them 

to sell out games, create a rollicking game night atmosphere, and give them some real home ice advantage.

On August 17th, the Chamber will be hosting a lunch event at our offi ce with the Member of Parliament for Cloverdale 

- Langley City, John Aldag, for a dialogue and discussion on the 2016 Federal Budget.

Thank you to all who have already submitted nominations of Langley businesses and businesspersons for our 20th An-

nual Business Excellence Awards on October 27th. I remind our business community that you are not required to be 

a Chamber member in order to nominate and non-members are eligible in all award categories: the awards are open to 

all businesses and businesspersons trading in the City or Township of Langley. Please consider nominating any Langley 

businesses or businesspersons that have provided you with remarkable products or services. A simple online nomina-

tion form may be submitted on our website for any of our eight award categories: 

www.langleychamber.com/20th-annual-celebration-of-excellence.

From our recent Board Planning session it is my pleasure to share with you our strategic objectives for 2016 to 2017. 

These objectives will provide an overall mandate for the Committees that will provide leadership and vision to our 

Chamber for the following year:

Government Relations: Working with our membership to identify and develop positions on prominent business issues 

and advocating on their behalf, whether it is Municipal, Provincial, or Federal in jurisdiction.

Membership Attraction and Retention: Connecting with current and future members with enhanced services and 

developing strategies to improve the retention of our members.

Value-Added Programs: Ensuring that all Chamber programs and events are relevant and effective.

Economic Development: Promoting the two Langleys as a unifi ed community and desirable place to invest, live, 

work, and play.

The Board is seeking volunteers from the membership to contribute their notable skill sets and expertise to the Com-

mittees. If you are interested in volunteering for one of the Committees, please contact Executive Director, Colleen 

Clark at the Chamber Offi ce. Working together we will continue to grow the Greater Langley Chamber of Commerce 

and strengthen the Voice of Business for our fl ourishing business community.

Scott Johnston, President

President’s Report

Chamber Board Seeks Volunteers
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THE VOICE OF BUSINESS

There when you need it,
growing when you don’t.

1.15%
*

Business Savings Account

*Rate is subject to change without notice. Interest is 
calculated on the daily closing balance based on the portion 
within each tier and paid monthly. Interest is paid as follows: 
1.10% on deposits up to $250,000, 1.15% on deposits 
between $250,000.01 to $15 million and 0.25% on deposits 
above $15 million. Available in-branch only.

Langley branch
19915 - 64 Avenue  / T. 604.539.5088 
cwbank.com 

Locally owned & operated       ottercoop.com

Located at the corner of 248 Street & Fraser Hwy.  604 856-2517

    

www.valleytraffic.ca

Serving Royal LePage Customers Since 1982

Andrea Hammond
Sales Representative

(604) 530-0231

INDEPENDENTLY OWNED AND OPERATED

TO ADVERTISE IN THE CHAMBER VOICE, PLEASE CONTACT:

Barb Sytko
Langley Times, Advertising Sales Coordinator

604-533-4157

barb@langleytimes.com

Join us and be one of the People 
that make things happen!

The Board and Staff of the 
Greater Langley Chamber of 
Commerce are seeking volunteers 
from the membership to contribute their 
notable skill sets and expertise 
to the Committees.  If you are interested 
in volunteering for one of the below 
committees, please contact 
Executive Director, Colleen Clark 
colleen@langleychamber.com 
or 604-371-3770. 

2016 GLCC Board Committees
Board Development Committee –

Mandate: To oversee the nomination and 
election process and arrange training for the 
board.

- Jack Nicholson

- Brad Kiendl

- Scott Waddle

Economic Development Committee –
Mandate: To promote a unifi ed Langley as a 
desirable place to live, work and play.

- Garth White

- Vivian Smith

- Mike Morrison

Governance Committee –
Mandate: To oversee the board’s 
governance model and manage the strategic 
plan process.

- Jane Fee

- Janis Ryder

- Kristine Simpson

- Duncan Magnus

Government Relations Committee –
Mandate: To develop and advocate 
positions on prominent business issues.

- Scott Johnston

- Jack Nicholson

- Frank Bucholtz

- Paul van Koll

2016 GLCC Staff Teams

Events Team

Team Leader: Jaclyn Van Den Berg

- Jenny Hinch

- Brad Kiendl

Membership Team

Team Leader: Colleen Clark

- Jenny Hinch

- Mike Morrison

- Jack Nicholson

Non – Profi t Team

Team Leader: Jaclyn Van Den Berg

- Vivian Smith

U-40 Team

Team Leader: Chantelle Bowles

- Paul van Koll

- Brad Kiendl

- Garth White

“There are three 

kinds of people in 

this world: people 

who make it happen, 

people who watch 

what happens, and 

people who wonder 

what happened.”    

~Tommy Lasorda 

WFC2 Tickets

Whitecaps FC 2 will be in Langley for a three-game road trip taking on Arizona United SC, Seattle Sounders FC 2, and 

OKC Energy FC at McLeod Stadium this summer! Come out and show your support as you cheer on the ’Caps!

From $11 per person, all in.  � Enjoy professional soccer, live music, food trucks, family activities and good vibes.

For details contact: Emilio Ekuba: 604.484.7865 or eekuba@whitecapsfc.com

EXCLUSIVE MEMBER OPPORTUNITY!

Join us on our Langley Road Trip!



5 Ways to Tell if Your Business is 
Millennial-Friendly
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THE VOICE OF BUSINESS

By Gregory Wade courtesy 

of Small Business BC Blog

Millennials are defi ned as 

the generation that reached 

young adulthood around 

year 2000. They’ve been 

brought up with modern 

marketing, are fl uent in 

social media and their 

impact on today’s business 

landscape has been covered 

in countless newspaper and 

magazine articles.

This new generation will 

soon be taking over busi-

ness as we know it. As a Generation X senior executive, I’m 

keenly aware and actively preparing for the changing of the 

guard. Have you acknowledged and accepted the change, 

and are you prepared for how their arrival will change the 

way you work?

Here are fi ve ways you can tell if your small business is 

equipped and ready to take on today’s new business people.

There’s a Real Employee/Employer Relationship
Some call millennials entitled, but I say they’re fi nally 

evening the odds in the corporate world. Talented millenni-

als won’t tolerate a one-sided arrangement. Businesses that 

foster a “You should be honored to work here” atmosphere 

are mired in the past.

The modern knowledge worker wants to feel valued, 

respected and appreciated. This simple philosophy perme-

ates into all aspects of the employee experience, from big 

gestures to simply saying, “Thank you.”

Speaking of Employee Experience…
“Employee experience” needs to be a term that’s used and 

focused on among senior executives and HR. The way 

millennial-friendly workplaces spend time, money and re-

sources to make sure that employee feels good about being 

at work is second to none.

Create a great employee experience by making sure tools 

and information are proactively made available to help 

people do their jobs better. Ensure your workplace software 

and hardware are optimized, and keep the offi ce layout me-

ticulously designed and set-up to help people stay engaged 

and productive.

Competing to Attract Talent
You know you’re a millennial-friendly business if you’re 

truly competitive in your talent acquisition efforts. This 

means the recruiting team 

uses modern job posting 

tools like LinkedIn. They pay 

close attention to your com-

pany’s reputation on sites 

like Glassdoor, and com-

pensation and benefi ts are 

regularly reviewed to ensure 

competitiveness.

Don’t forget to promote your 

positives, too. Publicly trum-

pet your employees’ amazing 

experiences working for your 

business to attract the best 

people for your team.

Positive Business Culture isn’t Just a Buzzword
Many talk about company culture, but unfortunately for 

most, it’s rarely seen in real life. Modern businesses that are 

millennial-friendly have an actual culture that’s backed up 

by a set of core values. The people that the company pur-

sues, hires and retains ultimately fi t that culture, which then 

helps to create a special environment that your employees 

will want to be part of.

Ultimately, you’ll know your business is a positive culture 

when it fosters productivity, innovation and goodwill.

The Hierarchy is Flattening
Many modern companies are fl attening out. Hierarchies 

have a certain level of value and are certainly effi cient, 

depending on the organizational type. But regardless of how 

fl at (or not) the organizational chart is, millennials can have 

trouble stomaching getting treated like they’re subordinates.

Looking to the Future
In the words of Hiroshi Miki-

tani, CEO of Rakuten Inc., 

“Don’t ask me about the next 

big thing, ask the twenty-some-

things on my team.”

Like Mikitani, I recognize that 

I didn’t grow up with technol-

ogy in the way that the new 

generation at work has. My 

view is simple: to stay relevant, 

it’s my job to build a modern 

organization that values people 

above all else – because in the 

21st century, businesses that learn how to best enable their 

knowledge workers of any age will have a true competitive 

advantage

“Don’t ask me 

about the next 

big thing, ask 

the twenty-

somethings on 

my team.”
Hiroshi Mikitani

August 16
Dinner Meeting: Vancouver Giants

August 17
Meet & Greet John Aldag, MP 

September 14
U40 Monthly Mingle

September 20
Save the Date! Dinner Meeting

September 21
Save the Date!

Lunch & Learn

Spark Insurance – Small Business 
Insurance Benefit

Lunch is included!

September 21
Save the Date!

Non-Profit Education Session

“What Could Possibly Go Wrong?”

October 27
Save the Date!

20th Annual Celebration of Excellence

Awards Gala

Upcoming 
Chamber 

Events

For event and registration details:

langleychamber.com or 

events@langleychamber.com 

or 604-371-3770

WHO’S WHO at the Chamber
EXECUTIVE COMMITTEE
PRESIDENT – Scott Johnston, Campbell Burton & 

McMullan LLP

VICE-PRESIDENT – Jack Nicholson, Otter Co-op

SECRETARY-TREASURER – Paul van Koll, Deloitte LLP

PAST PRESIDENT – Kristine Simpson, BDO Canada LLP

COMMUNITY DIRECTORS
ALDERGROVE – Scott Waddle, Precision Auto Service Ltd.

LANGLEY CITY – Mike Morrison, Envision Financial

NORTH LANGLEY – Frank Bucholtz, Freelance Writer

SOUTH LANGLEY – Brad Kiendl, HSBC Bank of Canada

DIRECTORS AT LARGE
Jane Fee, KPU

Jenny Hinch, Lucid Water Co, Ltd.

Duncan Magnus, Magnus Law

Janis Ryder, Trinity Western University

Vivian Smith, Langley Memorial Hospital Foundation

Garth White, Avison Young Commercial Real Estate
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THE VOICE OF BUSINESS

Some business owners might 

say their schedule is demand-

ing enough at the moment, and 

the thought of adding one more 

activity to their busy calendar is 

unbearable.

So why should they try to cram 

time into their already hectic 

schedules to join and actively 

participate in their local chamber 

of commerce?

Because membership in the local 

chamber offers numerous benefi ts 

and keeps business owners on top 

of important, ever-changing issues 

and trends within their community 

and local marketplace.

Not only that, but research points 

out that consumers are more likely 

to do business with a company if 

it’s a member of their local cham-

ber of commerce.

According a research study by 

The Shapiro Group, Inc. and Mar-

ket Street Services, when consum-

ers know that a small business is 

a member of their local chamber 

of commerce, they are 44 percent 

more likely to think favorably of 

it and 63 percent more likely to 

purchase goods or services from 

the company in the future.

If you still don’t think you have 

time to join and participate in 

your local chamber of commerce, 

consider the following:

• Most consumers (59 percent) 

think that being active in the 

local chamber of commerce is 

an effective business strategy 

overall. It’s 29 percent more 

effective, however, for com-

municating to consumers that 

a company uses good business 

practices and 26 percent more 

effective for communicating 

that a business is reputable.

• If a company shows that it’s 

highly involved in its local 

chamber (e.g., sits on the 

chamber board), consumers are 

12 percent more likely to think 

that its products stack up better 

against its competition.

• When a consumer thinks that 

a company’s products stack up 

better against the competition 

because the company is highly 

involved in its local chamber 

of commerce, it is because he 

or she infers that the company 

is trustworthy, involved in the 

community and is an industry 

leader.

• When consumers know that 

a restaurant franchise is a 

member of the chamber of com-

merce, they are 40 percent more 

likely to eat at the franchise in 

the next few months.

• When consumers know that an 

insurance company is a member 

of the chamber of commerce, 

they are 43 percent more likely 

to consider buying insurance 

from it.

How does all that sound? If your 

business is a restaurant or an in-

surance company, isn’t it fantastic 

to hear the news that consumers 

are more likely to choose your 

business over a competing, non-

member business because you’re 

a member of your local chamber 

of commerce? Are you convinced 

yet that you should join your local 

chamber if you aren’t a member 

already?

If not, read this top 10 list of 

reasons why you should join your 

local chamber of commerce: 

1 Membership brings credibility 

to your business.

2 Increase your visibility in the 

community.

3 Create networking 

opportunities.

4 Gain a voice in government.

5 Make business contacts.

6 Receive chamber updates and 

emails.

7 Acquire customer referrals.

8 Chamber events and programs.

9 Promotion and publicity.

10 Access to members-only 

discounts and services.

Small businesses represent the 

largest segment by number of 

most local chamber membership 

rolls. Results in the research study 

by The Shapiro Group, Inc. and 

Market Street indicate the impact 

of local chamber membership on 

small businesses is very power-

ful. If a consumer knows a small 

business is a member of its local 

chamber, the business enjoys a 44 

percent increase in its consumer 

favourability rating, a 51 percent 

increase in consumer aware-

ness, a 57 percent increase in its 

local reputation and a 63 percent 

increase in the likelihood that con-

sumers will patronize the business 

in the future.

Ready to join your local chamber, 

if you aren’t already? Keep in 

mind, however, that you can’t just 

be a member of the local chamber 

to reap the benefi ts of chamber 

membership. Paying your annual 

dues just isn’t enough. You must 

also make an investment of time 

and effort in chamber activities 

and become involved. Simply 

put, what you get out of chamber 

membership is directly relative to 

what you put in.

Why Join Your Local Chamber of Commerce?

SAVE WITH YOUR CHAMBER MEMBERSHIP!

Shipping Services to Fit Every Need

If you haven’t already signed up for the UPS® 

Members Benefi t Program for GLCC, now is 

the time. 

Here are the top five reasons:

1 Improve your bottom line. Enrol and save 30% on outgo-

ing small package shipments - within Canada, to the U.S. and 

worldwide destinations - save 25% on imports into Canada, and 

savings start at 75% on heavyweight, LTL (Less-than-Truck-

load) shipments over 150 lb.

2 FREE Pickup. Shipping with UPS is simple. Automatic 

Daily Pickup and UPS On-Call Pickup® are free, so you can 

ship from the comfort of your offi ce or home. Process your 

shipping label online, stick it on your document or package and 

schedule a pickup from a UPS driver by calling 

1-800-PICK-UPS.

3 Open a world of possibilities. With a variety of export and 

import services, UPS’s expertise, resources and technologies 

can help support your international trade needs. As one of the 

world’s largest customs brokers, the logistics experts at UPS 

can help clarify trade intricacies, maintain compliance and keep 

your shipments moving through customs and across borders.

4 Technology Tools. Register for My UPS or Worldship® 

and take advantage of these time-saving features: ship, track 

and void shipments; create and print UPS shipping labels; store 

international shipping documents; save recipient addresses and 

preferences; access tracking numbers and request notifi cations; 

and pay for shipments.

5 The Speed You Need. Whether you need guaranteed over-

night delivery or reliable service for less urgent shipments, UPS 

offers a wide range of air, ground and freight shipping options.

As a member of the GLCC, you are entitled to even greater 

value when you choose the Purolator network; with volume 

discounts starting at 25% on Purolator Express® and Puro-

lator Ground® services.

A range of services designed to deliver your promises:

Purolator Express® Services

Guaranteed*, time-defi nite delivery solutions that offer 9 

am, 10:30 am, end of day** and evening delivery across 

Canada the next business day*; and expedited service to 

the U.S. and over 210 countries and territories worldwide.

Purolator Ground® Services

When you need access to less time-sensitive shipments, 

choose Purolator Ground. With this alternative, shipments 

can arrive by the end of one or more business days within 

Canada, and in two or more business days to the U.S., 

depending on the destination.*  The Purolator Ground suite 

also includes guaranteed* delivery by 9 am, 10:30 am and 

evening service across Canada.

Purolator Freight®

LTL (less-than-truckload) shipping solutions. Premium 

capabilities including: customized automation service 

solutions, national coverage, skid-level tracking, shipment 

tracking and delivery notifi cations.

Purolator International®

Freight forwarding to and from Canada for companies 

based outside Canada. Expertise to mitigate the complexi-

ties of inspection and classifi cation of duty to avoid costly 

delays combined with seamless access through our exten-

sive Canadian network.

For more information on these services, please contact Chantelle at the Chamber offi ce: 

604-371-3770 or info@langleychamber.com.

Recognizes a business that demonstrates 

an overall high level of leadership in the 

community, shows continuous innovation 

and growth, and provides outstanding 

customer and employee service 

(including employee education and training).

There are 10 Business Excellence Award 
categories to choose from 
and nominating is EASY! 

Just visit www.langleychamber.com 
and fi ll out the online form.

NOMINATE
TODAY!


